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BRAND STRATEGY

Define your brand's mission and vision.
Identify your target audience.

Conduct market and competitor research.
Develop a unique value proposition.

Define brand personality traits.
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Establish brand positioning and differentiation.
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Create a visually appealing logo.

Choose brand colors that align with your values.

Design a memorable and professional website.

Develop consistent typography and graphic standards.

Craft a compelling tagline.
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BRAND MESSAGING

Create an elevator pitch for your brand.

Develop key brand messages

Craft a consistent tone of voice in all communications.
Ensure messaging aligns with brand values.

Create a brand story that connects with
your audience.

BRAND COMMUNICATION

Establish guidelines for social media engagement.
Develop a content marketing strategy.

Create a blogging schedule and content topics.
Craft engaging email marketing campaigns.

Build a PR strategy and media relations plan.

BRAND EXPERIENCE

Ensure consistent experiences across all touchpoints.
Design user-friendly and intuitive packaging.
Develop a comprehensive customer journey map.

Train employees to deliver a consistent brand
experience.

Monitor and respond to customer feedback.

@ BrainChiIdB6O www.brainchild360.com



BRANDING (j=is

BRAND RELATIONSHIPS

Build and maintain strong relationships with influencers.
Develop partnerships aligned with your brand values.

Create a loyalty program to reward repeat customers.
Establish a customer referral program.

Develop strategic alliances with complementary
brands.

BRAND ASSETS

Protect your brand with trademark registrations.
Secure domain names and social media handles.

Create brand guidelines for internal and external use.

Develop a brand style guide for consistent visual
representation.

Establish templates for brand collateral
(business cards, letterhead, etc.)

BRAND MONITORING

Monitor online mentions and engagement.

Use analytics to measure brand performance.
Conduct periodic customer satisfaction surveys.
Monitor reviews and ratings on relevant platforms.

Stay updated on industry trends and competitor
activities.

@ BrainChiIdB6O www.brainchild360.com



